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V2t identity ¥

Desert Rose Resort /2015 //Start//
Regale Frozen Food /
10 Manchester Street//



A single aim charity project, 2015
needed a simple identity so a
strong numeric approach was
used. Retaining a perfect circular
dynamic for the ‘O’ creates a
window as both work portal
showcase and as metaphor for
the future.







Working closely with children in
war-affected areas and using art
as a creative outlet for them, Start
is an offshoot of the Al-Madad
Foundation charity. They required
a strong, impactful logo for use
across a diverse range of media.

startl _\Wh



Dubai Marathon Fundraiser
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an Al Madad Project

www.almadadfoundation.org
www.startworld.org



Suffering from an over
complicated and messy
approach, Regale Frozen
Foods needed an identity
overhaul. The solution couldn’t
have been easier: the utilisation of
the four-star fridge rating symbol
combined with a ‘cool feel” use of
metallics.

Regale Frozen Food (£







LLondon hotel 10 Manchester
Street needed a traditional feel
with a fresh outlook. To achieve
this the ‘10’ was foregrounded to
subtly invoke a ‘top score’. This
was complimented by subtle

metallic colours.

10 Manchester StreetN Wh
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V2t PromotioniZ

Markam Associates /Alphatec Solutions /
Coca-Cola (Africa)/Burren Energy/

Hyde Park Design // Youth Hostel Association/
The Juice Company// The Leonard /

Zenith Entertainment /

P



A strong structural feel was
chosen for high-end architectural
design company Markam
Associates. An abbreviation of
the company name was used to
feed the supporting promotional
work, introducing a strong
typographic look to further
promote the concept.
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Having created the identity for
Alphatec Solutions, they
wanted introductory promotional
Iiterature and imagery. The result
was this vibrant and welcoming
design, aimed at injecting a more
‘human’ feel to the company’s
image.

Alphatec Solutions
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PA consultant company Africa
Practice asked me to produce a
share owner report for Coca-
Cola (Africa) to highlight their
work and commitment toward the
HIV/AIDS pandemic across that
whole continent. It needed to
maintain a strong (and
understandably strict) corporate
look, yet highlight the positive
work being undertaken through
varied schemes and projects,
using simple direct imagery.




The Coca-Caola Company in Alrica Employes HIV/AIDS Progromms
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Following floatation Burren
Energy plc required an annual
report with a minimalist ook to
exude a quiet confidence. Strong
operational visuals were coupled
with an understated design.
Recycled paper selections further
communicated their
environmental awareness.

Burren Energy £
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Once Hyde Park Design’s
identity had been created, the
company wanted literature and
promotion. There was no better
way than to show this family
company going about their
business. WWhen it comes to
bespoke rings and jewellery, it is
reassuring to see skilled craftsmen
actually producing these made-
to-order pieces.

Hyde Park Design
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For ‘Group Visits’, a catalogue for
the Youth Hostel Association
(YHA), the final design needed to
e bright, modern and user-
friendly. As the primary target
group consisted of teachers and
group leaders - who would
undoubtedly appreciate quick
referencing due to time limits - we
created a large icon library to help
with fast location of services to
each venue.

Youth Hostel Association £
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Asked to continue with the rapid
growth of The Juice Company,

| designed a simple and direct
lbrochure. An understated tall
design which echoed the previous
approaches highlighted the
company’s core products and
growing distribution options.

The Juice Company
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Boutique hotel The Leonard
requested new promotional items
after the successful brand
overhaul of its sibling 10
Manchester Street. A more lavish
approach was needed, reflecting
the combination of the modern

with the classic luxury. Taking the
supplied photography, a clean text
and handwritten graphics were
implemented, with subtle
overlaying techniques.
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After

corporate
folder for Zenith Entertainment
Ltd was required to promote the
company’s successes and create
awareness of their large range of
television, film and online
productions. Things were kept
flexible with changeable inserts.
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V2t Campaign¥

Riversimple /Al Madad Foundation/
The lan McMillan Orchestra//
Robbo and the Seven Hoods /

Al Madad Foundation/ E Couriers//



Riversimpie M
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Al Madad Foundation charity
asked us to design the look
across all promotion for their ‘Art
for Water’ campaign and African
Night gala. This was an incentive
and event to help raise further
funds initially through a dining and
auction evening. It seemed
appropriate to keep a clean
modern approach with playful,
bold splashed graphics to further
invoke the precious and rare
commodity that water is to so
many.

Al Madad Foundation £
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Featuring the wonderful spoken
lyrics of renowned Yorkshire poet
and BBC radio presenter, The lan
McMiillan Orchestra wanted a
simple and strong visual
approach, highlighting their
“painting with words” approach.
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To help pitch the idea for the
musical Robbo and the Seven
Hoods, we were asked to create
amore cinematic teaser
campaign to promote this ‘big
name’ West End / Broadway
proposal. To help at this earty
stage, we shot and even
modelled ourselves in improvised
outfits. Apologies for the puns!

Robbo and the Seven Hoods N
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Vital project ‘Silent Witnesses’
turned into a trilogy of publications
for the charity Al Madad
Foundation. The aim was to
raise awareness and much-
needed funds for the respective
war-torn areas each project
covered. Photographed images of
these regions captured the effects
so poweriully that for the ‘Silent
Witnesses’, ‘Kashmir's Children’
and ‘Desert Faces’ campaigns,
our job was simply one of
enhancement.







Kasheirs Children

The Silent Witnesses of the Earthquake
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E Couriers approached us to
conceive a Docklands Light
Railway (DLR) promotional
camppaign with a sustained rota of
posters containing strong simple
iImagery and attention-gralobing
tag lines, reflecting their everyday
clientel.

E Couriers

ecounriers
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knock knock the opposition

020 7536 5636







TigerWhite was an experimental
joint collaboration. On a small
budget, a tight schedule and with
rain relentlessly coming off the
Adriatic sea, we needed to get at
least fifteen shots for our
promotional calendar. This was
made possible by the incredible
generosity and commitment of
many of the locals.

TigerWhite
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With TigerWhite we were
exploring whether digital is simply
a ‘film free’ replacement for
analogue or whether new
opportunities could be explored.
Allimages were shot with the
camera pushed right to its limits,

much hand held, with abbsolutely
no post-production re-touching.

TigerWhiteN Wh
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Corporate £

Including Taylor Woodrow// Walter Wright Pty Ltd / Novatis (UK)/ Xenel Group (Saudi
Arabia)/ Coles Supermarkets/DHL (London)// British Steel / E Couriers
(intemational) Ltd /Heritage Films// The Juice // British Petroleum (BP)/
Tetrapak /Gillette / National, Solysol (UK)/ E Despatch/Anglo American Optical
(AAOCo)/10 Mancheslier Street / Burren Energy// Draftoil / The Leonard /

Chewvron Oil / Periodical Publishers Association (PPA) / SSI Consulting/ Falkiand Oil
& Gas// Youth Hostel Association (YHA) / Zenith Entertainment / Bayfield Energy/
Desert Rose Resort / Riversimple

Charity £

Including War Chiild /Al Madad Foundation /Start //2015// El Sayed Foundation

Arts £

Including Sadller’s Wells (London)/ The National Theatre (London)/ The Victoria &
Albert Museum (London)// London Science Museum// Tea Hodzic Trio// The lan
McMillan Orchestra



>t ToplurnsRecordings i

Here in The White House music is much loved. Despite early endeavours toward musical stardom proving unfruitful, the agoreciation of others who have pursued this path has
n?%/er wavered. With that in mind, compilations have often lbeen created purely for personal amusement. Ideally, the vinyl recor
ese

.  often e . ! would be the best format to present the artwork for
RI’OJeC’[S, but due to technology and production imitations the compact disc format seemed the next best option. In a world of instant digital downloading, the ownership of
sometning tangible - especially when care and thought has been put into it - is much favoured. None of the acts or compilations are chosen with any real agenda, so here is just a

small taster. When time permits, TopTurns is a personal pro}ect...



It was felt that Scottish four piece
Kevin McDermott Orchestra
deserved a deluxe package and a
specific image to represent each
song on this collection. This
proved to be a nice way of both
echoing the songs’ themes while
keeping the imagery solidly
grounded in the scenery of the
band’s homeland ... however
quirky the choices in places.

Kevin McDermott Orchestra
//Curious Daylight




TR



Creating a double collection of
songs, either based around or
heavily including the piano, the
Jo ann a compilations simply

needed a strong visual approach.

A purposely rustic keyboard
montage was therefore hand
composed. This was then
ollowed with clean typographical
layouts to further echo the keys
MOtif.

Joanna Compilations
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Obviously there have been simply
hundreds, if not thousands, of
songs written about New York.
This was simply too much to
ignore, hence this eclectic
compilation. The brief was (ke
Manhattan itself) to keep the
imagery both iconic and definitely
widescreen.

New York Compilation
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Type/ross@whytstudio.com// Talk /07872 176303// References/Wyn Roberts/Wave /wyn@draftoil.com//
Write/10 Rectory Court/189 High Road/London E18 2PE Anthony Dawton/Photography/anthony@dawton.com
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